B Brothers Project

6-DAY EMAIL CAMPAIGN

Instructions

Dear B Brothers Project Partner,

One of the keys to a successful fundraising campaign is to create urgency. Generally, people “wait until the last minute” to act (you might even be one of those people). In a fundraising campaign, you need to ensure that there is a “last minute” for people to contribute. 

The advantages of limited time-frame campaigns are that (1) they create urgency and (2) everyone in your organization working on the project will be able to plan their time and stay focused. Staying focused and motivated is essential to getting results. 

Directions: On Day One of the six-day email campaign, cut and paste the first of the emails into your browser. Add your distribution list into the Send To section. Be sure to cut and paste the sample “subject line” that is provided into the Subject Line of the email (rather than leaving it in the body of the day one email). Add your name and the name of your organization where indicated.

Continue to send one email per day for six consecutive days. The emails included here are templates, so be sure to personalize them where indicated.

You will also need to include your Unique Affiliate ID in the last email (sixth day) you send out. This is the link for the prospect to click on to buy a book. Paste that ID in the highlighted space of the last email where there is a placeholder for "your unique affiliate ID.”
Thank you and best of success with the Six-Day Campaign!

Doug Koktavy

B Brothers Project

PS, if you have questions or need further help, send an email with your specific question to Resource@BeezerAndBoomer.com
SEND OUT ON DAY ONE

(Paste into Email Subject Line) 

FROM (your organization’s name here) – COUNTDOWN!

(Paste into Body of Email)
To our friends and supporters:

As you know, times have been tough for nonprofit animal organizations lately. But we are taking proactive steps. We are launching a unique campaign to help us raise funds--and your financial support will go a long way to helping us help the animals. 

Why is this fundraiser unique? Unlike the typical fundraiser where donors give money to help a worthy cause, this campaign will actually result in benefits to you as well as us. And we aren’t talking about the good feeling you’ll get by helping us out. This is even better.

Please follow along as we count down to launch the start of our “Two Dogs” fundraising campaign.

Thank you for reading,

(Your name and title here 

A short message about your organization here)
SEND OUT ON DAY TWO

(Paste into subject line) 

 “TWO DOGS” CAMPAIGN (FOUR DAYS TO LAUNCH)

(Paste into Body of Email)
Dear Friend,

Thank you for checking back!

In yesterday’s email, we mentioned that times were tough for nonprofit animal organizations. But, of course, they are tough for everyone. So we decided, if we were going to ask our supporters to help us out, we wanted a meaningful fundraiser that would benefit them as well. 

When we learned about a fundraising campaign that involves sales of a book about two dogs, at first we were skeptical. A book as a fundraiser? We had heard the book was great, but why would this author want to share his proceeds with us? 

The answer took us by surprise. “It’s because of my two dogs,” the author said. “All the life lessons I learned came from the dogs, and teachers ought to be paid. I am pretty sure they would want their part of the proceeds to go to an organization that helps other animals.”

Well, we were intrigued. What lessons? Then we read his book and we were sold. 
This is the campaign we were looking for.

In four days we will be launching our Two Dogs campaign. I hope you are curious. Please tune in for tomorrow’s Countdown to Launch!

Thank you for reading,

(Your name 

Your message)
SEND OUT ON DAY THREE

(Paste in Subject Line)
“THIS BOOK WILL TUG AT YOUR HEART” (THREE DAYS TO LAUNCH)

(Paste into Body of Email:)
Dear Friend,

Thank you for continuing to follow our Two Dogs fundraising campaign. We are very excited to get started but launch day is still three days away. In the meantime, here are a few more details we can share with you.

As we mentioned, the fundraiser involves a book. But not just any book. When we read this true story about a guy who found ways to deal with his fear and guilt during his two dogs’ terminal illnesses and how he learned to live in the present, we realized that many others could be helped by these lessons.

We believe in this book so much we agreed to partner with the author to raise funds for our organization. You can help! Look for the next email tomorrow.

***Read what Dr. Nancy Kay, DVM, author of Speaking for Spot, says about the book…

“What a fabulous, heartfelt, and enjoyable read (assuming you don’t mind some crying)…In the genre of ‘dog vignettes’ it’s mighty refreshing to read a journey of feelings rather than simply a comical description of life with a dog.”
 
Thank you for reading,

(Xxxxxxxxxxxxx

xxxxxxxxxxxxxxx)
***Here is a comment about the book from Dr. Martin Goldstein, DVM, author of The Nature of Animal Healing and host of “Ask Martha’s Vet” Martha Stewart Living Radio:

“This surprising, honest memoir will change our perceptions about the human-animal bond….Not only is it so well written that you become a bystander observing the story from within, but the compassion for the vital connection we share with this wonderful kingdom oozes out of and between the lines. Thank you, Doug, for writing a book that tells it like it is.”

SEND OUT ON DAY FOUR

(Paste into subject line:) 

YOU TOO CAN MAKE A DIFFERENCE (TWO DAYS TO LAUNCH)

(Paste into Body of Email)
Dear Friend,

Welcome again!

Here is how the Two Dogs campaign works. For every book sold through our website, we will receive 40% of the retail price. That is a very generous percentage. And it’s a win-win for everyone. 

It’s about making a difference. The author would like to create better lives for companion animals, just as we would. What’s more, we believe the lives of companion animal owners also will be improved! The book is that good.

And by purchasing the book, you will be making a difference. We can’t think of a more opportune time in our country’s history for stepping forward…a time when charitable service to our communities is crucial.

The author has made this wonderful book available exclusively as a fundraiser for nonprofit animal organizations like ours. We are sure you will find the book as worthwhile and powerfully moving as we did.

***Here is what a pioneer in the field of cancer care for companion animals says about the book…

“This unique book provides a welcome new tool in pet care, offering a subjective perspective on the reciprocal and health-promoting nature of our relationships with animals. The author, breaking new ground with (this book), is the expert in this field. This book will help thousands of people.” 

–Alice Villalobos, DVM, author of Canine and Feline Geriatric Oncology: Honoring the Human-Animal Bond.

See you here tomorrow!

Thank you,

(Xxxxxxxx

xxxxxxxxxxx)
SEND OUT ON DAY FIVE

(Paste into subject line:) 

A “GROUNDBREAKING BOOK”  (ONE DAY TO LAUNCH)

(Paste into Body of Email)

Dear Friend,

Many thanks for joining us again.

As we come to the end of our countdown, we would like to add just a few words about the important messages that are found in our fundraiser book.

Because our companion animals have such short lives, we have to say goodbye to them all too soon. That is part of the unwritten contract when we bring a pet into our lives. We humans end up suffering, feeling guilty and often fearful when our pets’ must leave--yet we do not need to. 

In the book, the author shares how he came to find peace when his dogs were ill. Unlike other dog tales or “life with a pet” books, this is the first book ever to focus on and give first-hand answers to this difficult emotional time. 

The book is also heart-warming, entertaining and funny. It is full of wonderful stories, photos and illustrations…and it delivers huge lessons and help for anyone who must say goodbye to a beloved pet.   

***“This book gives you a valuable roadmap for making loving and carefully considered decisions for your sick or aging pets. I am grateful to Doug for the lessons he so sensitively gives us in this groundbreaking book. It is a rare snapshot into anticipatory grief, the very real pain we go through when our pets are departing. The book will tug at your heart.”
–Betty J. Carmack, RN, EdD, author of Grieving the Death of a Pet
It also is a great way to help us raise funds!

(Xxxxxxxxxxx

xxxxxxxxx)
SEND OUT ON DAY SIX (continues on next page)

(Paste into subject line:)

LAUNCH DAY! “The Legacy of Beezer and Boomer”

(Paste into Body of Email)

Dear Friend,

OK, as we promised, here are the full details. The fundraiser is all about one book, two dogs, and one request to you: please purchase a copy of The Legacy of Beezer and Boomer and help us continue to help the animals. 

The two dogs in this campaign--black Labrador retrievers named Beezer and Boomer--would have been so proud to know that this campaign is named in their honor. 

Here are the details.

Title: The Legacy of Beezer and Boomer: Lessons on Living and Dying from My Canine Brothers

Author: Doug Koktavy 

Publisher: B Brothers Press, 328 pages, hardcover, illustrated.

Author website: www.BeezerAndBoomer.com
TO PURCHASE COPIES, CLICK HERE: (type in your unique affiliate ID) SO OUR ORGANIZATION GETS CREDIT FOR THE SALE!

Please buy a book today. The price is $24.95 and $10.00 of that is donated back to our organization. A copy will be sent out to you right away. It’s as simple as that.

Our joint efforts will make this a successful fundraiser and will build awareness for our organization and help for companion animals everywhere. Together, we CAN make a difference.

Thank you. From all of us at ___(your org)________, we wish you bright and happy days with your companion animals. 

(Xxxxxxxxxxx

xxxxxxxxxxxxx) 

(Note: to include a graphic of the Beezer and Boomer book cover in the final email you send out, cut and paste it here.
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