B Brothers Project

30-DAY EMAIL CAMPAIGN

Instructions

Dear B Brothers Project Partner,
One of the keys to a successful fundraising campaign is to create urgency. Generally, people “wait until the last minute” to act (you might even be one of those people). In a fundraising campaign, you need to ensure that there is a “last minute” for people to contribute. 

Advantages of any limited time frame campaign are (1) it creates urgency and (2) everyone working on the fundraising project will be able to plan their time and stay focused. Staying focused is essential to getting results. 

Listed below are suggestions for implementing your 30-day Virtual Campaign.

Preparation

Make sure you gather your team together at least once prior to the start of your campaign – either in person or via teleconference. Make sure your team understands (1) the overall goal (dollar amount and timeline), (2) the purpose of the campaign (what you will do with the funds) and (3) what you expect their participation to be.

Remember, the success of this kind of campaign largely relies on numbers. We suggest, if possible, having a team of 5-10 people, including staff, board and key volunteers. Even if you are a small or all-volunteer organization, you must have the support of a team.

Remember: You know your friends and supporters best. You will need to modify these emails and create subject lines to fit your target market of supporters. Get as creative as you want, keeping your target market in mind.

Also, you want to make it easy for your team members. Modify these templates with all the necessary information for your specific campaign before sending them out to your team to use.

Note that some of the emails ask you to mention a specific dollar amount you want to achieve. Since this campaign is based primarily on your supporters purchasing copies of the book, The Legacy of Beezer and Boomer, you can estimate how many copies you will need to sell to reach that goal. 

The copies cost $24.95. You get 40% of that price. So, if your goal is to achieve $1000 in 30 days from the B Brothers Project, you need to sell 100 copies. If you are a large nonprofit organization, you may reasonably expect to sell more than 100 copies in that amount of time. A very small organization may sell just 10 copies…but at 40% you still add $100 to your monthly revenue.

For Your 30-Day Campaign

Send Emails to networks on the following days. See Email Templates that follow.

Day 1

Day 7

Day 14

Day 18

Day 21

Day 25

Day 28

Day 29

Day 30

BONUS STRATEGY: Recruit several team members with a significant number of friends on Facebook and followers on Twitter. Encourage them to use the information in the draft emails to post on Facebook and Twitter.

Evaluation & Celebration
Monitor the results of your campaign every other day. We also suggest sending updates to your team members on a daily basis.

Within three days of the end of the campaign, send an update to your networks informing them of the success of the campaign and thanking them for their support.

You also will want to consider specifically thanking your team members either through hand-written notes, a celebration get-together or some kind of public recognition. When people feel appreciated, they are more likely to participate in subsequent events or campaigns.

Remember to send Thank You emails or cards within three days to your supporters who purchased books.

Best of success!

Doug Koktavy

B Brothers Project

PS, if you have questions or need further help, send an email with your specific question to Resource@BeezerAndBoomer.com
30-Day Campaign

Send on Day 1

Dear ___________

I’m very excited to send you this email introducing you to a special book and a truly unique two-fold opportunity to raise awareness on an issue that affects every pet parent and to raise money for our organization in the process.  

Interested?  Keep reading.

The book is called The Legacy of Beezer and Boomer: Lessons on Living and Dying from My Canine Brothers by Doug Koktavy. The author takes the reader inside the human-animal bond as he struggles to make decisions during his Labrador retrievers’ final illnesses. While many books speak about this topic after the fact, this book takes you by the hand inside illness and the heart-wrenching journey any animal lover goes through.

The author ultimately found peace through the most unlikely of teachers—his dogs. In recognition of his guides, Doug is foregoing traditional book sales models in favor of marketing through pet nonprofit organizations. He calls it “The B Brothers Project.”

We’ve decided to commit 30 days to the B Brothers Project to reach a goal of raising $______. This campaign will provide (Your organization here) with resources that will help us continue to ____(your mission statement) ________.

Here’s what I’m asking of you: purchase a copy of Doug's book, The Legacy of Beezer and Boomer through our link. Each copy sold through us provides us with a much appreciated $10 donation (A generous 40% of the purchase price). Just click here insert your unique affiliate ID here to go to the order form. 

We thank you so much for your support and know you will enjoy this truly inspirational read!
Thanks for making a difference, 

YOUR NAME

Organization
P.S.  To read more about Doug’s book, go to his website, www.BeezerAndBoomer.com. But use our unique link insert your unique affiliate ID here to purchase a book! Thank you!
Send on Day 7

Dear ______________:


Recently, I sent you an email about the B Brothers Project campaign.  

If you’ve visited www.BeezerandBoomer.com, you’ve seen a vivid description of Doug Koktavy’s book The Legacy of Beezer and Boomer. Did you read what people are saying about it from across the country? 

The best news is that you can provide support to (YOUR ORGANIZATION) by picking up a copy for yourself or someone else. But use our link so we get credited for the sale. Just click here insert your unique affiliate ID here to go to the order form. 

We thank you so much for your support and know you will enjoy this truly inspirational read!
YOUR NAME
Send on Day 14

Dear ____________,

Hopefully, you’ve had a chance to visit www.BeezerAndBoomer.com and learn more about the book, The Legacy of Beezer and Boomer, and also about the B Brothers Project campaign.

Our organization is involved with this partnership program because the B Brothers Project will have such a huge and positive impact on our pet friends and their owners. We all know that our pets become part of our families, and there are many lessons we can learn from them. That’s exactly what Doug Koktavy’s book The Legacy of Beezer and Boomer does -- he puts words to the real-life lessons his pets taught him.

INSERT 3-4 SENTENCE QUOTE/STORY FROM SOMEONE IN YOUR ORGANIZATION WHO HAS READ DOUG’S BOOK AND FOUND IT MOVING OR HELPFUL.
Remember: to purchase a copy and ensure that our organization gets 40% of the purchase price, click here your unique affiliate ID here and purchase Doug’s book The Legacy of Beezer and Boomer. 
You get a great book and help support  (YOUR ORGANIZATION) at the same time!


Thanks for making a difference, 

YOUR NAME
Send on Day 18

Dear ______________

Have you checked out the Legacy of Beezer and Boomer at www.BeezerAndBoomer.com?  

Remember, the email campaign for Doug’s book ends in ___(xx) days______ . 

Your purchase of a book through our website means 40% of the retail price is donated to us. To purchase, just click here your unique affiliate ID. 

Read what a well-known veterinarian and author says…

“This surprising, honest memoir will change our perceptions about the human-animal bond—and our stereotypes about lawyers. Not only is it so well written that you become a bystander observing the story from within, but the compassion for the vital connection we share with this wonderful kingdom oozes out of and between the lines. Thank you, Doug, for writing a book that tells it like it is.”

--Martin Goldstein, DVM, Author, The Nature of Animal Healing, and host of “Ask Martha’s Vet” Martha Stewart Living Radio


Thanks for making a difference, 

YOUR NAME
PS Remember: the ONLY way to purchase copies of Doug’s book that will earmark 40% of the purchase price to our organization is to use our link. Click here your unique affiliate ID here
Send on Day 21

Dear _______________

Hopefully, you’ve had a chance to visit www.BeezerAndBoomer.com and learn more about the B Brothers Project campaign that ends on ______.
We love being able to make a difference in the lives of pets and their owners. And, we would appreciate your support as we continue to fulfill our mission. In fact, I wanted to share a few words from our ____(CEO, founder, board chair)______ about how your donation can make a difference.

(INSERT 4-5 SENTENCES FROM BOARD CHAIR, BOARD MEMBER OR FOUNDER AS TO HOW THE ORGANIZATION HAS GROWN AND ACHIEVED AND HOW THE FUNDS YOU RAISE CAN MAKE A DIFFERENCE).
Remember: the ONLY way to purchase copies of Doug’s book that will earmark 40% of the purchase price to our organization is to use our link. To purchase, click here your unique affiliate ID here   Your purchase will help to make sure we continue to ____.


Thanks for making a difference, 

YOUR NAME
Send on Day 25

Dear ____________

Are you wondering when we will stop emailing you about the B Brothers Project campaign?

Here’s the answer:

When you buy the book.  So, click here your unique affiliate ID here and purchase Doug’s book The Legacy of Beezer and Boomer. The book is fantastic, and he’s donating 40% of the purchase price of every book to (YOUR ORGANIZATION). In fact, buy two or three or more – they make great gifts!


Thanks for making a difference, 

YOUR NAME
(P.S.  So far, we’ve raised $_____________. And, we still need you! )
Send on Day 28

Dear ______________


Only two days left!!  We’re in the home stretch of the B Brothers Project campaign!  

And, we still need you!  Just click here your unique affiliate ID here NOW, and purchase Doug’s book The Legacy of Beezer and Boomer. The book is fantastic, and he’s donating $10 for every book sold through our link to us. And, we’ll celebrate reaching our goal in just 30 days. That’s right around the corner!

Thank you for supporting a cause that means so much to us!

YOUR NAME
Send on Day 29
Dear _____________


TOMORROW is the last day of the B Brothers Project campaign!  

Purchase a book now by clicking here your unique affiliate ID here and join me in being the proud owner of one of Doug’s book, The Legacy of Beezer and Boomer. The book is fantastic, and he’s donating 40% of the purchase price of every book to (YOUR ORGANIZATION).

Now’s the time!  Act now to make a difference!

YOUR NAME
Send on Day 30

Dear _____________


Today is the last day of the B Brothers Project campaign!  

Please help us by purchasing Doug’s book, The Legacy of Beezer and Boomer. The book is fantastic, and he’s donating 40% of the purchase price of every book to (YOUR ORGANIZATION).

To purchase, just click here your unique affiliate ID here.

Thank you for supporting a cause that means so much to us!

YOUR NAME






